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Opening paragraph identifying the parties

· Flintstone Agency, Inc. needs an agency contract to use when booking groups with various promoters.

· All artists will receive a set amount per concert.

· All promoters will be required to pay some money up front and will be required to pay the remainder by certified check.

· The dates upon which the down payment and the remainder are due will be specified in the contract.

· There will be at least a 1.5% penalty for any late payments.

· Each group will get a specific number of free tickets in specific seats to be indicated in the contract.

· For each concert, the parties negotiate all items (personnel, equipment,…) which each party must provide.
· Generally, the promoter has to provide and pay for stagehands, loaders for the up and tear down, forklift operators, and an electrician.
· Each artist will specify the size of the stage needed as well as the power requirements for sound and lighting systems.

· There will be a time schedule to follow for rigging and lighting, sound checks, meals, stage changes, and show–times provided by Flintstone Agency.

· The contract will specify the dates by which each of Flintstone’s notices will be submitted.

· The doors should always be opened 90 minutes before show-time, but never before sound check is completed.

· Flintstone Agency will also provide a stage diagram, list of equipment needs, and catering requirements…if applicable.

· All headliners must have sole headline billing and Flintstone Agency will have the right to approve any other act.

· There can be no reproductions of the performance without the prior written permission of Flintstone Agency.

· There may be other concert restrictions which the parties may negotiate and itemize in the contract.

============ 11.29.2003 ============
· The artists’ obligation to perform is subject to sickness or injury resulting in the inability to perform.

· The contract will automatically terminate if there are acts of God or anything else which substantially destroys the concert location, thereby making it impossible to hold the concert.

· This contract becomes null and void if there are labor problems or strikes, any order of any public authority or any other cause beyond the control of Flintstone Agency or the promoter that was not pre-existing to the signing of this agreement…any one of which makes it impracticable to have the concert.
=========== Contract Cancellation Procedures =================

· In the event of the automatic termination of this contract, a refund will be made to the promoter of all monies paid as a down payment.

· This refund will be made 3 days after the concert is cancelled.
· Also, if the singer is unable to perform as a consequence of illness or some other physical problem, the singer cannot perform at some other location on the date scheduled for the concert.

============== MISC =================================

· The promoter must provide adequate security and can only give backstage passes to authorized personnel.

· The promoter must get any required permits, provide crowd control, and indemnify the artist and his employees against damage or injury.

· For some of the bigger acts, the promoter may be required to purchase insurance, in which case the extent and amount of coverage would be negotiated and specified in the contract.
· For the purpose of establishing proof of insurance coverage, the promoter may also be required to submit a certificate of insurance 3 days in advance of the concert.

=================

· The promoter must get Flintstone Agency’s approval for advertising.
· Merchandising is handled in a separate contract.

· In the event that Flintstone Agency fails to provide notice of any concert requirements to the promoter (as required by the contract), the promoter must make his best effort to satisfy the requirements.

· Each artist will have varying requirements for dressing rooms, towels, mirrors, seats, electrical outlets, and food for the crew and artists’ dressing rooms.

· The promoter will need some advanced notice for these matters.

· Flintstone Agency will furnish, among other things, the artist, road personnel, sound and lighting equipment and personnel, and such back-up band and back-up singers as required.
· The promoter may provide limos to and from the airport, hotel, and concert location, plus parking spaces for the limos, private automobiles, and semis.

· Flintstone’s corporate office is located at 466 Peachtree Street, Georgia.

